
 L3. Purchases of Advertising in a Program Book or on a Sign  

Date Received Amount of Program Ad Purchase Event # Aggregate Purchases for All Events 

 NAME OF COMMITTEE  (Provide Complete Name as Registered with Filing Repository)  TYPE OF REPORT 

 

 

 

 

 

 

 

           

       

Per Public Act 11-48, effective January 1, 2012 committees are no longer required to itemize small  

individual purchases from a committee tag sale, auction, or a sale of donated items.  Section L2. removed  

Street Address  City State Zip Code 

Name of Purchaser  

Amount of Sign Purchase 

 

     TOTAL of additional Section L3 Pages    

 

 

TOTAL OF ALL PURCHASES OF ADVERTISING IN A PROGRAM BOOK or ON A SIGN  

(Enter total on Line 16c, Column A of Summary Page Totals)  

SUBTOTAL Section L3 Total Purchases of Advertising on a Sign — This Page 

SEEC FORM 20 
Revised January 2015 

Purchase Made By:  
 

      Business Entity           Other  
 

      Individual/Sole Proprietorship 

Date Received Event # 

Street Address  City State Zip Code 

Name of Purchaser  

Amount of Sign Purchase 

Purchase Made By:  
 

      Business Entity           Other 
 

      Individual/Sole Proprietorship 

Amount of Program Ad Purchase 

Date Received Event # 

Street Address  City State Zip Code 

Name of Purchaser  

Amount of Sign Purchase 

Purchase Made By:  
 

      Business Entity           Other 
 

      Individual/Sole Proprietorship  

Amount of Program Ad Purchase 

Aggregate Purchases for All Events 

Aggregate Purchases for All Events 

Date Received Event # 

Street Address  City State Zip Code 

Name of Purchaser  

Amount of Sign Purchase 

Purchase Made By:  
 

      Business Entity           Other 
 

      Individual/Sole Proprietorship  

Aggregate Purchases for All Events Amount of Program Ad Purchase 

Date Received Event # 

Street Address  City State Zip Code 

Name of Purchaser  

Amount of Sign Purchase 

Purchase Made By:  
 

      Business Entity           Other 
 

      Individual/Sole Proprietorship  

Amount of Program Ad Purchase Aggregate Purchases for All Events 

SUBTOTAL Section L3 Total Purchases of Advertising in Program Book — This Page 

Section L3.  ADDITIONAL PAGE  ______   of   ______ 


